The study of user preferences and creativity in the context of design is the subject of this issue. Understanding the users' preferences, cognitive processes, and role in the design process is of importance to designers and manufacturers. As one of the authors in this issue notes, "listening to consumers' voices" and "satisfying consumers' needs" have become essential in product design. The studies of user preferences and creativity in design are trandisciplinary since they inevitably involve techniques and approaches developed across disciplines.
